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ABSTRAK 

 
Penelitianiiniibertujuaniuntuki(1)imenganalisisihargai(X1)idanilokasii(X2)isecaraisimultaniberpengaruhi

terhadapikeputusanipembelianipadaiRumahiMakaniLesehaniIntaniMartapura,i(2)imenganalisisihargai(X1)idanil

okasii(X2)isecaraiparsialiberpengaruhiterhadapikeputusanipembelianipadaiRumahiMakaniLesehaniIntaniMarta

puraidani(3)iuntukimenganalisisidanimengetahuiivariabelihargai(X1)idanilokasii(X2)iyangiberpengaruhidomin

aniterhadapikeputusanipembelianipadaiRumahiMakaniLesehaniIntaniMartapura.iJenisipenelitianiyangidigunaka

nibersifatidataikuantitatif.iSampelidalamipenelitianiiniiadalahiyangipernahiberkunjungidanimembeliiprodukimi

nimali3ikaliisebanyaki100iresponden.iTeknikianalisisidataimenggunakaniteknikianalisisiregresiilineariberganda

.iHasilipenelitianiiniimenemukanibahwaiterdapatipengaruhihargai(X1)idanilokasii(X2)iterhadapikeputusanipem

belianiRumahiMakaniLesehaniIntaniMartapuraidenganipersamaaniregresinyaiyakniiYi=i2.586i+i0,001X1i+ie.i

Terdapatipengaruhipositifidanisignifikanihargai(X1)idanilokasii(X2)iterhadapikeputusanipembelianiRumahiMa

kaniLesehaniIntaniMartapuraibaikisecaraisimultanidaniparsial.iHasilipenelitianiiniipulaimenemukanibahwaikua

litasipelayananimemilikiipengaruhidominaniterhadapikeputusanipembelianiRumahiMakaniLesehaniIntaniMarta

pura 

KataiKuncii:iHarga,iLokasi,iKeputusaniPembelian 

 

 

 

ABSTRACT 

 

Thisistudyiaimsitoi(1)ianalyzeipricei(X1)iandilocationi(X2)isimultaneouslyiinfluenceipurchasingidecisio

nsiatiLesehaniIntaniMartapuraiRestaurant,i(2)ianalyzeipricei(X1)iandilocationi(X2)ipartiallyiinfluenceipurcha

singidecisionsioniLesehaniIntaniMartapuraiRestaurantiandi(3)itoianalyzeiandidetermineitheipricei(X1)iandiloc

ationi(X2)ivariablesiwhichihaveiaidominantiinfluenceionipurchasingidecisionsiatitheiLesehaniIntaniMartapura

iRestaurant.iTheitypeiofiresearchiusediisiquantitativeidata.iTheisampleiinithisistudyiwerei100irespondentsiwho

ihadivisitediandiboughtitheiproductiatileasti3itimes.iTheidataianalysisitechniqueiusedimultipleilineariregressio

nianalysisitechniques.iTheiresultsiofithisistudyifoundithatithereiwasianieffectiofipricei(X1)iandilocationi(X2)io

nipurchasingidecisionsiatiLesehaniIntaniMartapuraiRestaurantiwithitheiregressioniequationiYi=i2.586i+i0.00

1X1i+ie.iThereiisiaipositiveiandisignificantieffectiofipricei(X1)iandilocationi(X2)ionitheipurchasingidecisioniof

itheiLesehaniIntaniMartapuraiRestaurantibothisimultaneouslyiandipartially.iTheiresultsiofithisistudyialsoifoun

dithatiserviceiqualityihadiaidominantiinfluenceionipurchasingidecisionsiatiLesehaniIntaniMartapuraiRestaura

nt 
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