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ABSTRAK

Aminah. 2022. Pengaruh Shopee Affiliate Terhadap Minat Beli Konsumen
Shopee di Banjarmasin. Skripsi, Program Studi Manajemen, Fakultas
Ekonomi. Pembimbing (1) Hj. Erni Alfisah Pembimbing (I1) Muhammad
Hadini

Penelitian ini bertujuan untuk mengetahui (1) Bagaimana Pengaruh
Shopee Affiliate terhadap minat beli konsumen shopee di Banjarmasin.

Jenis penelitian yang penulis gunakan dalam skripsi ini adalah dengan
penelitian kuantitatif menggunakan uji linear sederhana, dimana penulis akan
mengambi data-data dari buku-buku, jurnal, website serta sumber literature
lainnya yang berkaitan dengan digital marketing, e-commerce, dan affiliate
marketing.

Hasil olah data yang telah dilakukan sebelumnya menunjukkan bahwa
Ha dapat diterima yaitu Affliated marketing berpengaruh signifikan terhadap
minat beli. Hal ini dapat dilihat dari nilai signifikan variabel Affiliated
marketing yaitu sebesar sebesar 6.683 > ttabel sebesar 2,010. Sejalan dengan
penelitian oleh Hasil penelitian ini sejalan dengan penelitian yang telah
dilakukan oleh Kaloka (2016) viral marketing berpengaruh signifikan terhadap
minat beli konsumen
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Aminah. 2022. The Effect of Shopee Affiliates on Consumer Buying
Interest at Shopee. Thesis, Management Study Program, Faculty of
Economics. Supervisor (1) Hj. Erni Alfisah Supervisor (11)
MuhammadHadini

This study aims to determine (1) how the influence of Shopee
affiliationon consumer buying interest at shopee.

The type of research that the author uses in this thesis is quantitative
research using a simple linear test, where the author will take data from
books, journals, websites and other literature sources related to digital
marketing, e-commerce, and affiliate marketing. .

The results of data processing that have been done previously show that
Ha is acceptable, namely Affiliated marketing has a significant significant
effect on buying interest. This can be seen from the significant value of the
Affiliated marketing variable, which is 6,683 > ttable of 2,010. In line
withthe research, the results of the study are similar to the research
conducted by Kaloka (2016), viral marketing has a significant effect on
consumer buying interest
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