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ABSTRAK 

 

Tujuan penelitian yaitu 1) untuk menganalisis Strategi Kegiatan Promosi Pada Jasa 

Makeup Rina Aulia Makeup Wedding Di Banjarmasin, (2) untuk menganalisis Kuantitas 

Pelayanan Pada Jasa Makeup Rina Aulia Makeup Wedding Di Banjarmasin. Rancangan 

penelitian ini  adalah penelitian kualitatif dan penelitian dari hasil observasi, teknik dokumentasi 

dan teknik wawancara langsung. Hasil penelitian yang di lakukan oleh penulis menunjukkan 

bahwa usaha ini mengalami peningkatan di setiap tahunnya dapat di lihat dari strategi pemasaran 

yang di lakukan oleh pemilik usaha seperti melalui berbagai macam media sosial di antara nya, 

Instagram, tiktok, dan juga facebook, dan  di lakukan dari mulut ke mulut   terutama konsumen 

yang sudah  pernah memakai jasa Rina Aulia Make Up Wedding biasanya memberikan 

testimony. 
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ABSTRACT 

 

The research objectives are 1) to analyze the Promotional Activity Strategy for Rina 

Aulia Wedding Makeup Services in Banjarmasin, (2) to analyze the Quantity of Services for Rina 

Aulia Wedding Makeup Services in Banjarmasin. This research design is qualitative research 

and research based on observation results, documentation techniques and direct interview 

techniques. The results of research conducted by the author show that this business has 

increased every year, which can be seen from the marketing strategies carried out by business 

owners, such as through various types of social media, including Instagram, TikTok and also 

Facebook, and carried out from mouth to mouth. word of mouth, especially consumers who have 

used Rina Aulia Make Up Wedding services, usually provide testimonials. 
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