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ABSTRAK 

 

Salsha Nabila Irda Luthfi, 2023, Persepsi Mahasiswa terhadap Jasa Belanja Online Shopee 

(Studi Kasus pada Mahasiswa Universitas Islam Kalimantan MABBanjarmasin Kalimantan 

Selatan), Pembimbing I: Hairul, S.E., M.M., Pembimbing II:Nurul Hasanah S.sos,. MM. 

      Penelitian ini bertujuan untuk menguji: (1) mengetahui bagaimana persepsi 

mahasiswa Universitas Islam Kalimantan MAB Banjarmasin Kalimantan Selatan 

terhadap Jasa Belanja Online Shopee dan (2) manfaat yang dirasakan oleh mahasiswa 

Universitas Islam Kalimantan MAB Banjarmasin Kalimantan Selatan terhadap Jasa Belanja 

Online Shopee.  

     Rancangan penelitian ini adalah penelitian deskriptif kualitatif dengan melakukan 

observasi, wawancara dan dokumentasi. Penelitian dilakukan pada 10 orang informan yang 

menempuh pendidikan di Universitas Islam Kalimantan MAB Banjarmasin Kalimantan 

Selatan. 

      Hasil penelitian menunjukkan (1) persepsi mahasiswa terhadap  Jasa Belanja Online 

Shopee yaitu baik dan (2) banyak manfaat yang dirasakan saat mahasiswa menggunakan Jasa 

Belanja Online Shopee karena aplikasi ini sangat membantu di kehidupan sehari-hari. 
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ABSTRACT 

 

Salsha Nabila Irda Luthfi, 2023, Student Perceptions of Shopee Online Shopping Services 

(Case Study of Kalimantan Islamic University Students MAB Banjarmasin South 

Kalimantan), Advisor I: Hairul, S.E., M.M. , Supervisor II: Nurul Hasanah S.sos,. MM. 

        This study aims to test: (1) find out how perceptions are student at the Islamic 

University of Kalimantan MAB Banjarmasin, South Kalimantan on Shopee Online Shopping 



Services and (2) the benefits felt by Kalimantan Islamic University students, MAB 

Banjarmasin, South Kalimantan for Shopee Online Shopping Services. 

        The design of this study is a qualitative descriptive study by conducting observations, 

interviews and documentation. The research was conducted on 10 informants who studied at 

the Islamic University of Kalimantan MAB Banjarmasin, South Kalimantan. 

        The results of the study show (1) students' perceptions of Shopee Online Shopping 

Services are good and (2) there are many benefits felt when students use Shopee Online 

Shopping Services because this application is very helpful in everyday life. 
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