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ABSTRAK 

 

Penelitian ini bertujuan untuk menguji : (1) Ada peningkatan volume penjualan Toko kelontong Dikecamatan 

Pelaihari sesudah menggunakan Promosi dan Program SRC . (2)Ada pengaruh positif dan signifikan Promosi  

terhadap volume penjualan. (3) Ada pengaruh Positif dan signifikan Program SRC terhadap Volume penjualan, (4) 

Ada pengaruh Positif dan signifkan Program SRC dan Promosi terhadap Volume Penjualan. Jenis penelitian yang 

dilakukan adalah penelitian kuantitatif.  Populasi penelitian ini adalah toko kelontong mitra SRC di  Pelaihari dan 

sampel sebesar 60 toko. Teknik pengambilan sampel menggunakan rumus slovin. Sumber data diperoleh dari data 

primer melalui penyebaran kuesioner dan data sekunder melalui studi pustaka. Data yang diperoleh pada analisis 

melalui analisis deskriptif , uji validitas, uji reliabilitas, uji asumsi klasik, uji linearitas, pengujian hipotesis yaitu uji 

Mc Nemar, Koefisien determinasi (R2), uji t, dan uji F melalui SPSS versi 25. Hasil penelitian menunjukkan : (1) 

ada peningkatan volume penjualan sesudah menggunakan promosi dan program SRC, melalui uji Mc Nemar. (2) 

terdapat pengaruh positif dan signifikansi dari promosi terhadap volume penjualan melalui uji t dengan nilai t hitung 

3,582. (3) terdapat pengaruh positif dan signifikansi dari program SRC terhadap volume penjualan melalui uji t 

dengan nilai t hitung 2,410. (4) secara bersama sama promosi dan program SRC berpengaruh signifikan terhadap 

volume penjualan melalui uji F nilai F hitung 27,980. 

 

Kata kunci : Promosi, Program SRC, Volume Penjualan, Toko Kelontong 

 

ABSTRACT 

 

This study aims to test: (1) There is an increase in the sales volume of grocery stores in Pelaihari District 

after using the SRC Promotion and Program. (2) There is a positive and significant promotion effect on sales 

volume. (3) There is a positive and significant effect of the SRC Program on sales volume, (4) There is a positive 

and significant effect of the SRC Program and Promotion on Sales Volume. This type of research is quantitative 

research. The population of this study is SRC partner grocery stores in Pelaihari and a sample of 60 stores. The 

sampling technique uses the slovin formula. Sources of data were obtained from primary data through distributing 

questionnaires and secondary data through literature study. Data obtained in the analysis through descriptive 

analysis, validity test, reliability test, classic assumption test, linearity test, hypothesis testing, namely Mc Nemar 

test, coefficient of determination (R2), t test, and F test through SPSS version 25. The results showed: (1) there was 

an increase in sales volume after using the SRC promotion and program, through the Mc Nemar test. (2) there is a 

positive and significant effect of promotion on sales volume through the t test with a t value of 3.582. (3) there is a 

positive influence and significance of the SRC program on sales volume through the t test with a t value of 2.410. (4) 

together promotions and SRC programs have a significant effect on sales volume through the F test the F value 

count is 27.980. 
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