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ABSTRAK 

Penelitian ini bertujuan untuk mengevaluasi dampak Desain Produk, Kualitas Produk, dan 

Harga Produk terhadap Keputusan Pembelian Busana Muslim di Galeri Al-Zahra Banjarbaru. 

Variabel independen yang digunakan dalam analisis ini melibatkan Desain, Kualitas, dan 

Harga Produk, sementara variabel dependenyaitu Keputusan Pembelian. Partisipan dalam 

penelitian iniyaitu pelanggan yang telah melakukan pembelian busana muslim di Galeri Al-

Zahra Banjarbaru. Sampel dipilih menggunakan metode nonprobability sampling, yaitu 

metode Insidental sampling atau pengambilan sampel yang sesuai dengan keadaan saat itu. 

Data dikumpulkan melalui penyebaran kuesioner kepada 102 orang yang telah berbelanja 

busana muslim di Galeri Al-Zahra Banjarbaru. Hasil penelitian menunjukkan bahwa terdapat 

pengaruh secara bersama-sama (simultan) antara variabel independen, yakni Desain, 

Kualitas, dan Harga Produk, terhadap variabel dependen, yaitu Keputusan Pembelian. Hasil 

analisis regresi linear berganda menunjukkan persamaan Y = 0.075X1 - 0.057X2 + 0.420X3. 

Secara individu, berlandaskan uji t, variabel independen yang berpengaruh signifikan 

terhadap variabel dependenyaitu variabel Harga, dengan nilai t hitung sebesar 7.480, yang 

melebihi nilai t tabel sebesar 1.984, dan memiliki tingkat signifikansi sebesar 0.000, yang 

lebih kecil daripada tingkat signifikansi 0.05. Sementara itu, variabel independen Desain dan 

Kualitas tidak memiliki pengaruh signifikan terhadap variabel dependen Keputusan 

Pembelian.. 
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ABSTRACT 

This research aims to examine the extent to which the attributes of products, including their 

design, quality, and price, impact the decision-making process when purchasing Muslim 

clothing from the Al-Zahra Banjarbaru Gallery. The study employs independent variables 

such as Product Design, Quality, and Price, while the dependent variable is the Purchasing 

Decision. The study's participants consisted of customers who had bought Muslim clothing at 

the Al-Zahra Banjarbaru Gallery. The sample was selected using a nonprobability sampling 

method, specifically an Incidental or ad-hoc sampling approach. Data collection involved the 

use of questionnaires, which were directly distributed to 102 individuals who had made 

purchases at the Al-Zahra Banjarbaru Gallery.The findings of this research indicate a 

collective influence of the independent variables—namely Design, Quality, and Product 

Price—on the dependent variable, which is the purchasing decision. The results of the 

multiple linear regression analysis can be represented as follows: Y = 0.075X1 - 0.057X2 + 

0.420X3. In partial analysis using the t-test, it was found that only the Price variable 

significantly influences the dependent variable, as evidenced by a calculated t-value of 7.480, 

which exceeds the critical t-table value of 1.984, with a significance level of 0.000, which is 

less than the standard threshold of 0.05. However, the independent variables, Design and 

Quality, were not found to have a significant impact on purchasing decisions. 
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