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ABSTRAK 

Penelitian ini bertujuan untuk: (1) untuk mengetahui bagaimana kualitas produk WiFi 

IndiHome PT. Telkom Indonesia, (2) untuk mengetahui bagaimana kepuasan pelanggan WiFi 

IndiHome PT. Telkom Indonesia, dan (3) untuk mengetahui apakah kualitas produk 

berpengaruh terhadap kepuasan pelanggan WiFi IndiHome PT. Telkom Indonesia. 

Rancangan penelitian ini adalah penelitian kuantitatif dan merupakan penelitian survey. 

Populasi penelitian mahasiswa Fakultas Ekonomi Universitas Islam Kalimantan Muhammad 

Arsyad Al Banjari dan sampel sebesar 100 responden dengan analisis data regresi linear 

sederhana. 

Hasil Penelitian menunjukkan (1) WiFi IndiHome PT. Telkom Indonesia memiliki kualitas 

produk yang bagus, (2) pelanggan merasa puas dengan produk WiFi IndiHome PT. Telkom 

Indonesia, dan (3) kualitas produk berpengaruh positif dan signifikan terhadap kepuasan 

pelanggan WiFi IndiHome PT. Telkom Indonesia. Hal ini menunjukkan bahwa semakin 

meningkatnya kualitas produk maka kepuasan pelanggan juga semakin meningkat. 

Kata Kunci: Kualitas Produk dan Kepuasan Pelanggan 

ABSTRACT 

 

This study aims to: (1) to find out how the quality of WiFi IndiHome products by PT. Telkom 

Indonesia, (2) to find out how customer satisfaction with WiFi IndiHome PT. Telkom 

Indonesia, and (3) to find out whether product quality affects customer satisfaction with WiFi 

IndiHome PT. Telkom Indonesia. 

The design of this research is quantitative research and is a survey research. The research 

population was students of the Faculty of Economics, Islamic University of Kalimantan 

Muhammad Arsyad Al Banjari and a sample of 100 respondents with simple linear regression 

data analysis. 

The research results show (1) WiFi IndiHome PT. Telkom Indonesia has good product quality, 

(2) customers are satisfied with PT. IndiHome WiFi products. Telkom Indonesia, and (3) 

product quality has a positive and significant effect on customer satisfaction of WiFi IndiHome 

PT. Telkom Indonesia. This shows that the increasing product quality, customer satisfaction is 

also increasing. 
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