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ABSTRAK 

 
Pada tujuan penelitian ini (1)Mengetahui Citra Shopee sebagai E-Commerce dalam kepuasan pelanggan 

(2) Mengetahui pelayanan E-Commerce Shopee dalam melayani pelanggan. 

Metode ini dengan jenis datanya pendekatan penelitian yang dipakai dalam penelitian ini yaitu pendekatan 

kualitatif.  

Hasil Penelitian ini maka Citra Shopee sebagai E-Commerce dalam kepuasan pelanggan Citra positif ini 

diketahui dari informan yang diambil yang dimana Informan pertama mengungkapkan maka kelebihan fitur E-

Commerce Shopee Berbelanja dengan mudah, Proses pendaftaran mudah, Mempunyai layanan COD, Memiliki 

layanan shopepaylater, memiliki shopepay pinjaman Kemudian Informan mengungkapkan kemudahan 

berbelanja di E-Commerce Shopee diantaranya Proses jual beli cukup cepat Kode promo masuk kemenu 

pembelian secara otomatis dan dapat mudah menemukan pembelian pulsam paket data dan token jauh lebih 

mudah 

Upaya strategi komunikasi pemasaran yang dilakukan untuk meningkatkan E-Commerce Shopee dalam 

melayani pelanganstrategi pemasaran shopee terlihat pada memberikan event-event berhadiah lewat fitur live 

pada shopee itu sendiri dengan mengadakan give away, memberikan keamanan bagi penggunanya, memberikan 

kepuasan berbagai acara event tertentu memberikan gratis ongkir semua produk yang dibeli.Tidak hanya itu 

juga strategi komunikasi pemasaran yang diungkapkan informan menyediakan fitur COD bayar ditempat, 

menyediakan fitur kredit yang dinamakan shopepay later dimana diberi pihak shopee dengan limit tertentu, 

begitu juga shopee memberikan adanya pinjaman uang yang dinamakan shopepay pinjaman 
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ABSTRACT 
 

The motivation behind this exploration (1) is to know the picture of Shopee as online business in consumer 

loyalty (2) to know the help of web based business shopee in serving clients. 

This strategy with the sort of information the exploration approach utilized in this study is a subjective 

methodology. 

The aftereffects of this study that Shopee's picture as Online business in consumer loyalty This positive picture is 

known from the sources taken where the principal witness uncovered that the benefits of Shopee's Internet 

business highlights Shop effectively, Simple enrollment process, Has COD help, Has shopepaylater 

administration, has shopepay credit Then the witness uncovered the simplicity of shopping at Shopee Web based 

business including the purchasing and it is very quick to sell process. The promotion code enters the buy menu 

consequently and it is simpler to get acknowledgment for buying information bundles and tokens a lot more 

straightforward 

Advertising correspondence technique endeavors made to further develop Shopee's Web based business in 

serving clients Shopee's showcasing system should be visible in giving occasions prizes through the live 

component on Shopee itself by holding give aways, giving security to clients, giving fulfillment to specific 

occasions, giving free delivery. all items bought. Not just that, the showcasing correspondence methodology 

uncovered by the source gives a COD element to pay on the spot, gives a credit include called shopepay later 

which is given by shopee with a specific cutoff, as well as shopee gives a cash credit called shopepay advance 
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