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ABTRT T study aims to examine the direct inf uence dynamics, manag capabilities 

business stries on the perf of small and medium industries. T study was applied to the 

Sasirangan Small and Medium Industr (SMI) sector in South Kalimantan. T method used 

was a q approach because the data obtained fr the survey results was in the f of 

numbers analyzed using stat to answer q and test the research hypotheses.  

 

T sample consisted of 83 respondents spread in thr reg in South Kalimantan; they were 

owners or manag of the Sasirangan SMI. T were determ by the purposive sampling 

techniq Data collection was done thrh observations, questionnaires, and direct inter 

Secondary data was obtained fr the Provincial Government of South Kalimantan and 

related agencies. T data analysis involved Generalized Struct Component Analysis.  

 

T results of hypothesis test show that en vironmental dynamics, manag capabilities, and 

business stries have a direct and positive eff on the performance of SMIs. T g 

environmental dynamics encourag bett perfance of SMIs, the manag capabilities of the 

SMI owners can directy iove the perf of SMIs, and the implementation of the business 

straty carried out by SMIs can improve the perfance of S KEY WO Environmental 

dynamics, managbusiness stries , SMI perf Globalization has made business environment 

(exter f as a determ for the competitive advantag of a company.  



 

T environment is seen as a dynamic whose changes are diff to predict, yet can create 

opport as well as challeng f the company (Miles et al., 2000; Hashim et al., 2001; Nandak 

et al., 2010; Bastian and Much 2012; Mohd et al., 2013). T the survi and success of a 

company depends on the ability to monitor and adapt to its business environment. 

According to Hashim et al.  

 

(2001), power outside the company that aff perf is included in the dynamism variable, 

which identif the uncertainty of environment. Environmental inf in addition to 

uncertainty, can also be in the f of intensity of competition ref to as the hostility variable 

(Hashim et al ., 2001). T business environment has a strong inf on the org of the 

company, especiall when the worl of business is a borderless world; the change of hard 

technolog to smart technolog and other f chang aff the policies that will be tak by the 

company manag (Hunger, 2007; Brooks, 1997; Lumpk 2005).  

 

Facing increasing f industrial competition due to chang in the business environment has 

been forcing industr both in the manuf and service industries, to think of new wa to win 

the competition. T development of small and medium industries ( SMIs ) in reg and g 

mark must be based on continuous effs to mak them a str business; the role of SMIs 

cannot be underest because they are a determ fact of mo st of the world economy (Stor 

1994).  

 

Chang in the business environment req specif ways to deal with because most of these 

chang are beyond the control of the company (Eff and Handrian, 2010) and RJ10(82), 

Ocber 2 88 can bring both opport and threats to the company (Lawrence and W 2010; 

Eff and Soeherman, 2010). For companies that can dynamically utili the changes as a 

new opport the company wi benef but on the contrary , f companies that tend to be stat 

chang s will bec a threat to surviva. T exter environment alone will g reciprocal inf to 

each other (Brook and Won, 2000; Lawrence and W 2010).  

 

T survival and success of a company depends on the ability to monitor and adapt to its 

business environment (Boyd and Fulk, 1996), to g business stries to realize the 

achievement of business objectives eff (Bi and Malag 2012). A business environment 

that f on environmental dynamics can be conceptualized as a rapidl changing and 

discontinuous environment in demands, market, competitor, technolog and reg so 

infion is oft inaccurate or unavailable (Bastian and Muchlish, 2012). Furthermor Hashim 

et al.  

 

(2001) identif the existence of environmental uncertainty and hig intensity of 

competition that environmental dynamics encourag companies to behave as entrepr 



Mohd et al. (2013) arg that the exter environment has a direct eff on the perfance of the 

company without look at the choices of the strateg carried out by the company; this can 

mean that the external environment can hinder and or directly support perfance.  

 

Research conducted by Isabela and W (1994) conf a positive relationship between 

orgtional perf and environmental dyn Bastian and Mu (2012) sugg that the results of 

research in manufacturing companies show a signif inf of environmental uncertainty on 

business performance. T is also in line with research conducted by Purnomo and 

Subroto (2016), which sho that a signif inf of environmental uncertainty on business perf 

Entrepreneurial orientat and business stries have a signif eff on company perfance.  

 

Entrepreneurial orientation of Sasirang S owners has been proven to be able to support 

business straties; this means that entrepreneurial orientation direct aff the 

implementation of business stries (Mask 2018). Miles et al. (2000) and Azadegan et al. 

(2013) stat diff opinions that there is no evidence of the direct influence of exter 

environment on company perform T g provides an opport to examine the direct eff of 

environmental dynamics on the perfance of SMIs.  

 

Based on fs fr previous studies, environmental dynamics have a c corr with the perform 

of small and medium industries. T it is necessary to further test the relationship. T and 

Pavitt (1998) stat that manag capability is ver important in small, medium, and larg - 

scale industries, where each req manag activities to coordinate the capabilities or sk of 

the work and the coordination of resources.  

 

T role of leaders or owners of the company to understand and carr out management 

funct is crucial to achieve the s of a business. Peters (1998) states that during the g 

phase, a leader or manag req manag sk to develop a business. Managem sk by a entrepr 

are used to manag the company in ter of mark production, f and human resources.  

 

Ansoff (1990) reveals the ability of a business to include the ability to mak plans, 

determine priorities or stries, and correct stries. Furtore, Edward (1994) stat that the level 

of business ability is related to the wa one f the company’s f policy to determ the stric 

actions to be tak According to W and Kuan (2011), solid manag is the k to success.  

 

Howe small and medium industr sometimes face diff in developing the manag sk 

needed to survive in a complex environment. T results of the empirical study show that 

most SMI o do not have manag sk because of the low educatio backg According to Suci 

(2009), most IKM o rely o experience and kedg fr parents. In g is only f the short term 

and the maj of businesses are run simply f owners or work to earn for their daily needs.  

 



Some results of empirical studies conf that manag capabilities have a signif eff on 

business performance in small and manuf industries (Chi et al ., RJ10(82), Ocber 2 89 

2011; W and Kuan, 2011; Dani et al ., 2013; Fening 2012). T is confed by Chi et al. (2011) 

explaining that management ability if supported by g kg will improve the perfance of 

small and manuf businesses.  

 

T are several gaps f previous studies — some confirm that manag sk are not sigicant f 

business perf (Nurhayati, 2004; Suci, 2009; Nur, 2014; Urisc and Mu, 2005), while others 

conf that manag sk have a positive and significant inf on business perf ( Mok 2007; 

Latief, 2008; Yahya et al ., 2010; Mahmud, 2011 ). T fher studies to examine the eff of 

manag capabilities on perf of small and medium industries must be carried out.  

 

T literat study of stric planning and perfance shows that companies proactively investing 

time in developing stries have hig levels of perfance than companies that are proactive 

but do not develop stries (Covin and Slevin, 1991). In line with this, Jiao et al . (2013) 

explain that the superior position in competition can be realized if the company is able 

to capture the opportunities off by the business environment; in other words, it can 

reduce the impact of thr thrh the formulat ion of stries, and then use them as a strong f 

to implement straties.  

 

Su rachman (2002) fher expla that the analysi s and diag of a company’s exter 

environment must be done s ynerg as well as be used as input in the preparat of strat 

ies to create sustainable perf Porter (2005) explains that the concept of conting 

emphasizes alignm of straties with the business environment as a determ of survival or 

perfance of a company.  

 

Zhi and Jintong (2012) argue that companies implementing business stries in their 

business activities wi be able to overcome the business uncertainty. T results of this 

empirical study also conf that business straties have a signif eff on the perfance of small 

and medium enter (Parnell, 2010; Hashim et al ., 2001; Mohd et al ., 2013; Hsu, 2012; Li 

and T 2013); yet, X et al . (2008), Zhi and Jintong (2012) have f that business straties have 

no sig eff on performance.  

 

T diff results of the previous studies have motivated the researcher to fher test whether 

business strateg have an inf on the perfance of small and medium industries. 

CONCEPTUAMERK Hashim et al. (2001) explore the role of business straties on perform 

and produce a conting alter model. T model proposed by Hashim et al. (2001) off a 

mediating role fr environmental fs in the relationship of business straties and perfance, 

as well as the role of business stries that direct aff perfance.  

 



In the present study, the model sho the role of environmental dynamics as an 

independent variable d aff the perf of SMIs. Based on these fs, the researcher examines 

the eff of environmental dyna on perf of SMIs, wh simultaneously compares the fs of 

previous studies, especially Has et al. (2001) in small and medium enterprises in Malays 

In addition, this study will also e the eff of manag capabilities a investig by Chi et al.  

 

(2011) and W and Kuan (2011) on perfance. T study is the synerg of the previous 

conceptual f by Has et al. (2001), Miles et a (2000), Nandak et al. (2010), Bastian and 

Muchlish (2012), which examined the dimensions of environmental dynamics and stries f 

performance, as well as the research by W and Kuan (2011), Chi et al. (2011), and Dani et 

al. (2013) about the inf of manag capabilities on business perfance.  

 

T existing models are the basis for the fation of a conceptual fr; yet not all models are f 

ado T study wi test and e the inf of environmental dynamics, manag capabilities, and 

business straties on performance of SMIs. In accordance with the description on the 

background, theoret basis , and previous research, the following conceptual fr is 

proposed.  

 

RJ10(82), Ocber 2 90 Figure 1 – T Ctua Frework Hypotheses: H1 : Environmental 

dynamics aff perf of SMIs ; H2 : Managem capabilities aff performance of SMIs ; H3 : 

Business straties aff perfance of SMIs . METHODS OCH Study Sites . T study was 

conducted in thr areas in South Kalimantan, namely Banjarmasin, Mart and Banjar as 

they are the center for SMIs, are close to each other , and are home f many Sasirang SMI 

owners compared to other reg T study aims to examine the inf of environmental 

dynamics, manag capabilities, and business straties on the perfance of SMIs.  

 

T study is exp research, a k of study conducted by identif f or events that arise f the obj 

under study, then an investig to explain the phenomenon of problems based on the 

inter of the variables under study is conducted (Sug 2008). T analytical met used is 

Generalized Structured Component Analysis (G T study employed primary data and 

secondary data.  

 

Primary data was collected throug q interviews, and observations to respondents or 

manag of Sasirangan SMIs, while se data was obtained throug related ag Research 

Design . T approach was a q approach (positivism) because the data obtained fr the 

survey in the f of numbers analyzed using stat to answer q and test hypotheses. T results 

of statistical tests are used to expla the position of the variables studied and predict the 

relationship of variables (Creswell, 2009).  

 

Population and Sample . T population and sample in this study is elaborated in T 1. T 1 – 



Plat an Sple of Sasgan S No City/Regey Popati Sam 1 Banrm 48 48 2 Martara 29 29 3 

Banrbaru 6 6 Tota 8 3 83 T population in this study was 83 oers of Sasirang SMIs in thr 

cities/rencies of South Kalimantan. T data came f q distr direct to all owners; these 83 

owners were also samples in the study.  

 

RJ10(82), Ocber 2 91 Measurement Scale . Based on the operationalization of the 

research variables, the indicators cannot be measured directly (latent variables); the 

variables need to be translated into manif variables.  

 

T measurement results are related to the analysis as to provide underst of variables and 

inter patt T measurem scale used in this study is a Lik scale. It g involves scale points and 

deg of agreement. In this study, the alter were 1 to 5, in wh 1 means strly disag 2 means 

disagree, 3 means neutr 4 means agree, and 5 means strly agree. Validity Test .  

 

T validity measurement was done by do bivariat corr between each item score and tot 

item score, with Pearson Corr Coeff T test of item validity a to f out the relationship 

between independent vari (constructs) to their proxy (indicators) by corr the value of 

items with tot values (Parsian and Dunning 2009). Questions or statements are 

considered valid if the correlation coeff (r) is eq to or g than 0.3, because r w hich is less 

than 0.3  

 

represents small inf or a weak relationship (Cohen, 1992). If an indicator has items less 

than 30, then the benchmark for item validi is correct r, with the following fula (Azwar 

2013): In which r represent s the Pearson Corr Coeff : T results of the vali test f each 

variable are completely presented in the following tables.  

 

T 2 – Vy T Res o Inat of Envnm Dics (X Indato Ite Correted r Minum Criteri Note 

Environental Uncertainty X1 .1. 0 . 53 0 . 3 Val X1 .1. 0 . 57 0 . 3 Val X1 .1. 0.3 0 . 3 Val X1 

.1. 0 . 38 0 . 3 Val Inty of Comtio X1 .2. 0.6 0 . 3 Val X1 .2. 0 . 56 0.3 Val X1 .2. 0.5 0 . 3 Val 

X1 .2. 0 . 42 0 . 3 Val Environmental dynamics (X consists of two (2) indicators and eig (8) 

items. All meet the minimum criteria of having corrected r > 0.3.  

 

T means that all items are valid, th us all can be included in the research process. T he 

validit test results on the manag capabilities are shown in T 3 . T 3 – Vy T Res o Inat of 

Managent Capabilies (X Indato Ite Correted r Minum Criteri Note Plaing . X2.1 0 . 48 0 . 3 

Val X2.1 0 . 48 0 . 3 Val Organg X2.2 0.4 0 . 3 Val X2.2 0 . 48 0 . 3 Val Direting X2.3 0.5 0 . 

3 Val X2.3 0 . 59 0.3 Val Monori X2.4 0.5 0 . 3 Val X2.4 0 . 55 0 .  

 

3 Val Managem capabilities (X consist of f (4) indicators and eig (8) items. All meet the 

minimum criter of having corr r > 0.3. T means that all items are valid, thus all can be 



included in the research process. RJ10(82), Ocber 2 92 T validit test results on the 

business straties are shown in T 4.  

 

T 4 – Vy T Res o Inat of Buss Strategies (X Indato Ite Correted r Minum Criteri Note Lo 

Cos Strat X3.1 0.5 0.3 Val X3.1 0 . 53 0.3 Val X3.1 0 . 07 0 . 3 Not Val X3.1 0.1 0.3 Val 

Diffntin Strat X3.2 0 . 63 0 . 3 Val X3.2 0 . 71 0 . 3 Val X3.2 0 . 66 0.3 Val X3.2 0 . 43 0.3 Val 

Foc Strateg X 3 .1. 0 . 45 0 . 3 Val X3.1 0.4 0 . 3 Val X3 .1. 0.6 0.3 Val Business stries (X 

consist of three (3) indicators and eleven (11) items.  

 

From the eleven (11) items, one did not meet the minimum criteria of having corr r > 

0.3, i.e. the item was X3 (pr cost eff on the Y1.1 indicator (low cost straty). T means that 

this one not - valid item is not included in the research process. T validit test results on 

the performance of SMIs are shown in T 5. T 5 – Vy T Res o Inat of Perf a nce (Y1) Indato 

Ite Correted r Minum Criteri Note Sal Growth Y1.1 0 . 70 0 . 3 Val Y1.1 0 . 70 0 . 3 Val 

Profi Growth Y1.2 0.5  

 

0 . 3 Val Y1.2 0 . 58 0 . 3 Val Capi Growth Y1.3 0.4 0 . 3 Val Y1.3 0 . 46 0.3 Val Perf (Y1) 

consists of thr (3) indicators and six (6) item All meet the minimum criter of having corr r 

> 0.3. T means that all items are valid, thus all can be included in the research process.  

 

T 6 – Ret T Vari Indato Alp Note Environental Dynaic (X1) Environ m e ntal Uncertainty 

(X1.1 0 . 71 Relble Inty of Comtio (X1.2 0 . 74 Relble Manemt Capaiti (X2) Plaing (X2.1 0 . 

65 Relble Organg (X2.2 0 . 63 Relble Direting ( X2.3 0 . 72 Relble Monori (X2.4 0 . 67 

Relble Bus Strategies (X3) Lo Cos Strat (X3.1 0 . 63 Relble Diffntin Strat (X3.2 0 . 79 Relble 

Foc Strateg (X3.3 0 . 89 Relble Perfo (Y1) Sal Growth (Y1.1 0 .  

 

82 Relble Profi Growth (Y1.2 0 . 73 Relble Capi Growth (Y1.3 0 . 62 Relble T 6 shows that 

all indicators have an Alpha Cronbach greater than 0.6, so all variables are reliable and 

can be used as a data collection tool. RESULAND DISCUSSIO RJ10(82), Ocber 2 93 

Tshows towneare male (53%),he rest or e female. Terence in number bighat male and f 

are as epreneurs owners characteristics a takand beingresponsible employees business).  

 

heref role in he uture will increasingi entrepreneurs SMIs,especiallin thr regin 

Kalimantan.Tf expected inspire to an entrepreneur. T 7 – Descion of Sasn S O Basd on 

Sex No Sex Freenc Perc (%) 1 Mal 44 53 2 Fem 39 47 Tota 83 10 T 8 – Descion of Sasn S 

O Basd on Resid No Res Freenc Perc (%) 1 Banrm 48 57 . 83 2 Martara 29 34 . 94 3 

Banrbaru 6 7 . 23 Tota 83 10 T 8 shows that the maj of owners live i Banjar (48 people or 

57.8%), then 29 people or 34.9% and 6 people or 7.2% live in Mart and Banjarbaru. T f 

shows that most Sasirang SMIs are in Banjar as the business was orig star there .  

 



In addition, Banjarmasin also has a str position f business because it is in the provincial 

capital. T other two locations, however, are not f fr Banjasin. T 9 – Descion of Sasn S O 

Basd on Educ Eduatio Freenc Perc (%) Eleenta 8 9 . 6 Jior High 27 32 . 5 Senr Hig 37 44 . 

6 Dip 2 2 . 4 S1 (un - gradua 7 8 . 4 S2 (post - gradua 2 2 . 4 Tota 83 10 T 9 shows that 

most ISM o g senior hig school (37 people or 44.6%), j hig school (27 people or 32.5%), 

elementar school (8 people or 9.6%), whil the remaining g a Diploma prog (2 people or 

2.4%), S1 (7 people or 8.4%), and S2 (2 people or 2%).  

 

T illustr that the majority of owners graduated hig school and lower. Based on their 

position, as owners and manag , education is important for the development of their 

industry. T results of the inter provide an overview of the need for education and 

training prog f SMI entrepreneurs to impr the ability and insight in manag a business.  

 

T 10 – Driptio of San SMI O B o A Numr Age (Yea Freenc Perc (%) 1 = 30 10 12 2 31 – 40 

33 39 . 8 3 41 – 50 33 39 . 8 4 51 – 60 2 2 . 4 5 61 – 70 3 3 . 6 6 71 – 80 1 1 . 2 7 > 80 1 1 . 

2 Tota 83 10 T 10 shows that the most ISM o are in the ag rang of 31 to 40 years (33 

people or 39.8%) and 41 to 50 years (33 people or 39.8%). Only a small number of them 

are RJ10(82), Ocber 2 94 above 50, in which 2 people or 2.4% are 51 to 60 years old, 3 

people or 3.6% are 61 to 70 years old, 1 person or 1.2% are 71 to 80 years or more. In g 

most owners are 31 and 50 (79.6%); these people are the second gion continuing the f 

business and those who used to wor as employees then open their own businesses.  

 

T shows that young gion is interest in developing the industry because it is one of the 

superior products of South Kalimantan. T 11 – Driptio of San SMI O B A No Bus Age (Yea 

Freenc Perc (%) 1 = 5 20 24 . 10 2 6 – 10 17 20 3 11 – 15 22 26 4 16 – 20 7 8.4 5 21 – 25 

15 18 . 08 6 > 25 2 2.4 Tota 83 10 T 11 shows that most owners run the business f 5 

years, 6 to10 ye and 11 to 15 years (59 business or 71.08%).  

 

T means that most of the Sasirang SMI o in South Kalimantan Provi are relatively ne T 

business can be considered as mat because during that short period of time, owners 

have had the int abilit to be responsive and adaptive to the dynamic chang in the 

business environment. T 12 – Driptio of San SMI O B Ws Stat No Bus Wshop Status 

Freenc Perc (%) 1 Persy Owne 77 92 . 8 2 Rent 6 7 .  

 

2 Tota 83 10 T 12 shows that most Sasirang SMI own already have their own work (77 

people or 92.8%). T rem 6 people or 7.2% still rent a place to run their business. T results 

of data collection conf that most owners already have a ho and they use their house as 

the work T 11 – Driptio of San SMI Emye Nbers No Numr of Employees Freenc Perc (%) 

1 = 15 45 54 . 2 2 16 – 20 35 42 . 2 3 21 – 25 0 0 4 > 25 3 3 . 6 Tota 83 10 T 12 shows 45 

or 54.2% owners have around 15 employees, 35 or 42.2% owners have 16 to 20 



employee and 3 or 3.6% owners have mor than 25 employees. T number of employees 

is determ by the si of the business.  

 

Sasirangan SMIs are classif as a labor - intensive industry because it req a lot of labor 

and the production process is stil done manually or handmade. T l e 13 – T Ment Ml f 

Envental Utaint (X 1.1 ) Ite Loing W Est SE CR Est SE CR X . 1 .1.1 0.8 0.0 85 * 0.4 0.0 12 * 

X . 1 .1.2 0.8 0.0 52 * 0.4 0.0 9.7 * X . 1 .1.3 0.6 0.0 54 * 0.4 0.0 11 * X . 1 .1.4 0.7 0.1 6.1 * 

0.3 0.0 15 * Tindicators measure environmental are uncertainty ( X 1.1 ) competition ( X 

1.2 ).  

 

is developed into RJ10(82), Ocber 2 95 T environmental uncert indicator (X is measured 

by 4 (four) items, namely newcomers can thr sales vo in the mark (X 1.1.1 ), products 

made by other companies become alternative choices f consumers (X 1.1.2 ), g reg 

provide support f SMIs (X 1.1.3 ), and raw and su mater f industries oft cause price and q 

problems (X 1.1.4 ).  

 

T results of the measurement model f this indicator show all items are vali and signif at a 

0.05. T item ―products made by other companies become an alter choice f consumers (X 

1.1.2 )‖ has the hig fact loading of 0.851; thus, it is considered as the best representation 

of environmental uncertainty. T contribution of other item seen from the loading f is 

newcomers (X 1.1.1 ) of 0.817, mater (X 1.1.4 ) of 0.723, and reg (X 1.1.3 ) of 0.654. T 14 – 

T Ment Ml f Inty of Cpetition (X 1..2 ) Ite Loing W Est SE CR Est SE CR X .1.2 0.8 0.0 33 * 

0.3 0.0  

 

10 * X .1.2 0.7 0.0 14 * 0.3 0.0 36 * X .1.2 0.7 0.0 14 * 0.3 0.0 20 * X .1.2 0.6 0.0 47 * 0.2 0.0 

12 * T second indicator as to measure environmental dynamics (X is the of competition 

(X measured by using 4 (four) items, namely the tig competition on product q among 

the Sasirang industry (X 1.2.1 ), various promotional straties carr out by each Sasirangan 

industry (X 1.2.2  

 

), the tig price competition among the Sasirang industry (X 1.2.3 ), and product 

innovation carr out by each Sasirangan industry (X 1.2. ). T results of the measurement 

model show all items are valid and signif at a 0.05. T ―tht product q competition among 

the Sasirang industr (X 1.2.1 )‖ has the hig f loading of 0.823; it is considered as the best 

representat of competition intensity.  

 

T contr of other item seen fr the loading fact is promot stries (X 1.2.2 ) of 0.779, price 

competition (X 1.2.3 ) of 0.760, and product innovation (X 1.2.4 ) of 0.661. T two (2) 

indicators of environment dynamics (X are valid. Based on the loading fact the item that 

contributes the most f environmental uncertainty is on ― products made by other 



companies become an alter f consumers ‖ (X 1.1.2 ) , with a loading value of 0.851.  

 

For competition intensity, the item that contr the most is ― the tight competition of 

product q among the Sasirang industr ‖ (X 1.2.1 ) , with a loading value of 0.823. T 

variable of management capabilities (X is measured by f (4) indicators, namely planning 

(X 2.1 ) , organizing (X 2.2 ), direct (X 2.3 ), and monitoring (X 2.4 ). Each indicator is 

developed into several items. T 15 – T Ment Ml f Pning (X 2.1  

 

) Ite Loing W Est SE CR Est SE CR X .2.1 0.8 0.0 43 * 0.6 0.0 21 * X .2.1 0.8 0.0 68 * 0.5 0.0 

16 * T planning indicator is measured by 2 (t items, namely being able to plan a stry (X 

2.1.1 ) and making decisions without the help of others (X 2.1.2 ). T results of the 

measurement model show that the items are valid and signif at a 0.05.  

 

Both items are considered dominant in ref planning because the loading value is not 

much diff at 0.876 and 0.848. Tsecond ofmanagcapabilities 2) org using2 (titems,namely 

str employees 2.2. ) bu reliable team 2.2.2 ).Tresults measuremmodel or indicator both 

are valid signifat 0.05. items considered in anizing because terent, at 0.858 and 0.865.  

 

RJ10(82), Ocber 2 96 T 16 – T Ment Ml f Orig (X 2.2 ) Ite Loing W Est SE CR Est SE CR X 

.2.2 0.8 0.0 35 * 0.5 0.0 12 * X .2.2 0.8 0.0 90 * 0.5 0.0 21 * T 17 – T Ment Ml f Direct (X 2.3 

) Ite Loing W Est SE CR Est SE CR X .2.3 0.8 0.0 37 * 0.5 0.0 23 * X .2.3 0.9 0.0 - 0.6 0.0 17 * 

T third indicator of manag capabilities (X2) is direct measured using 2 (t items, namely 

comm well with employe (X 2.3.1  

 

) and completing the work on time (X 2.3.2 ). T results of the measurement model show 

both items are valid and signif at a 0.05. T ―completing the work on time (X 2. 3.2 ) ‖ has 

the hig factor loading of 0.908; it is considered as the best representation of directing . T 

item ―communicating well with employees ( X2.3.1 ) ‖ has a loading value of 0.875. T 18 

– T Ment Ml f Moorin ( X .2.4 ) Ite Loing W Est SE CR Est SE CR X .2.4  

 

0.8 0.0 12 * 0.5 0.0 18 * X .2.4 0.8 0.0 37 * 0.5 0.0 51 * T fourth indicator of manag 

capabilities (X is monitoring measured using 2 (t items, namely mak changes towards 

work in order to achieve better corporat g (X 2.4.1 ) and being able to resolve conf that 

occur between the company and employees and with customers (X 2.4.2 ).  

 

T results of the measurement model show both items are valid and signif at a 0.05. Both 

items are considered dominant in ref org because the loading value is not much diff at 

0.886 and 0.878. T four (4) indicators for management capabilities (X are valid.  

 

Based on the loading f the item that contributes the most f directing is ―completing the 



work on time‖ (X 2.3.2 ) with a valu of 0.908; f supervision, the item that contr the most 

is ―ming chang towards work in order to achieve bett company g (X 2.4.1 ) with a value 

of 0.886; for planning, the item that contributes the most is ―being able to plan a stry‖ (X 

2.1.1 ) with a va of 0.876; and f org, the item that contr the most is ―building a reliable 

work team‖ (X 2.2. ) with a value of 0.865.  

 

Among the four indicators , the hig contribution f manag capabilities (X is direct and the 

weak is org. Business stries in this study are def as the stric eff undertak by ISM 

entrepreneurs to be able to compete and achieve business g T indicators used to 

measure the stries (X are Low Cost Strateg Indicator (X 3.1 ), Diff Straty (X 3.2 ), and 

Focus Str (X 3.3 ). Each indicator is then developed into several items.  

 

T 19 – T Ment Ml f the Lo Cost Stratgy (X 3.1 ) Ite Loing W Est SE CR Est SE CR X3 .1.1 0.9 

0.0 38 * 0.5 0.0 37 * X 3 .1.2 0.9 0.0 83 * 0.4 0.0 14 * X3 .1. 3 0.3 0.0 20 * 0.1 0.0 22 * T low 

cost stry is measured by 3 (t items, namely maintaining the production continuity by 

maintaining the availabilit of raw mat and support mater RJ10(82), Ocber 2 97 (X 3.1.1 ), 

optimizing the existing tools and f (X 3.1.2 ), and mak costs lower fr competitor (X 3.1.3 ).  

 

T results of the measurement model show all items valid an signif at a 0.05. T item ―m 

the continuity of production‖ (X 3.1.1 ) and ―optimizing the existing tools and f (X 3.1.2 ) 

are considered dominant in ref the low cost stry as they have the hig loading values, at 

0.923 and 0.910. T item ―min g costs lower than competitors‖ (X 3.1.4 ) is the weak item 

with a loading value of 0.309. T 20 – T Ment Ml f the Diferentiatio Sg (X 3.2  

 

) Ite Loing W Est SE CR Est SE CR X3 .2.1 0.8 0.0 79 * 0.3 0.0 8.1 * X3 .2.2 0.8 0.0 29 * 0.3 

0.0 17 * X3 .2.3 0.8 0.0 13 * 0.2 0.0 18 * X3 .2.4 0.6 0.0 30 * 0.2 0.0 43 * T second indicator 

f business straties (X3) is diff (X measured using 4 (f items, namely de a uniq Sasirangan 

motif with d characteristics fr competing products (X 3.2.1 ), improving the q to create a 

competitive advantag (X 3.2.2 ), mak Sasirang products based on mark seg (upper 

middle or lower middle class ) (X 3.2.3  

 

), and mak custom colors or motif to provide bett service f customer (X 3.2.4 ) .T results 

of the measurement model show all it ems valid and signif at a 0.05.The item ―improving 

q f competitive advantag (X 3. 2.2 ) has the hig fact loading of 0.865; it is considered 

dominant in ref the diff indicator. T loading values of other items are 0.830 f ―develop a 

uniq mot (X 3.2.1 ), 0.816 f ―ming products based on mark seg (X 3.2.3 ), and 0.634 for 

―pr custom orders‖ (X 3.2.4 ). T 21 – T Ment Ml f the Foc Stry (X 3.3 ) Ite Loing W Est SE 

CR Est SE CR X3 .3.1 0.8 0.0 25 * 0.3 0.0 8.0 * X3 .3.2 0.9 0.0  

 

56 * 0.3 0.0 14 * X3 .3.3 0.9 0.0 82 * 0.3 0.0 23 * T third indicator for business stries (X is 



the f straty (X which is measured by 3 (t items, namely sell only cert products (X 3.3.1 ), 

selling only to cert g (X 3.3.2 ), and selling only to cert customer seg (X 3.3.3 ).  

 

T results of the measurement model f this indicator show all items are valid and signif at 

a 0.05. T item ―selling only to cert g (X 3.3.2 ) has the hig loading value of 0.937 ; it is 

considered dominant in ref the focus strateg . T loading value of other items is 0.925 f 

―selling to certain customer seg ‖ (X 3.3.3 ) and 0.867 f ―selling only cert products‖ (X 

3.3.1 ) . T thr (3) indicators f business straties (X are valid.  

 

Based on the loading fact the item that contr the most for the low cost stry is ―m the 

production continuity by maintaining the availabilty of raw and support mat (X 3.1.1 ) 

with a va of 0.923; for the diff strateg is ―impr q f competitive advantag (X 3.2.2 ) with a 

value of 0.865; and for the f stry is ―selling only to cert g (X 3.3.2 ) with a value of 0.937.  

 

Among the three (3) indicators, the hig contr for business stries (X is the focus straty and 

the weak is diff T perfance of SMIs in this study is inter as the level of achievement of 

the company in a cert period; this is very decisive in the development of the company. T 

indicators used to measure the perfance (Y1) are sales g (Y 1.1 ), prof growth (Y 1.2 ), 

and capital growth (Y 1.3 ).  

 

Each indicator is developed into several items. RJ10(82), Ocber 2 98 T 22 – T Ment Ml f 

Sales Grwt (Y 1.1 ) Ite Loing W Est SE CR Est SE CR Y1. 1.1 0 . 92 0.0 14.52 * 0.5 0.0 76 * 

Y1. 1.2 0 . 91 0.0 21 * 0.5 0.0 11 * T sales g indicator is measured by 2 (t items, namely an 

increase in sales (t fr year to year (Y 1.1.1 ) and an increase in sales (tur followed by an 

increase in production (Y 1.1. ).  

 

 

T results of the measurement model show that all items are valid and signif at a 0.05. T 

two items are considered dominant in ref sales g as the estimat value is 0.928 and 0.917. 

T 23 – T Ment Ml f Prof Grwt (Y 1 ) Ite Loing W Est SE CR Est SE CR Y1 .2.1 0.9 0.0 36 * 0.6 

0.0 27 * Y1 .2.2 0.8 0.0 74 * 0.4 0.0  

 

10 * T second indicator for performance (Y1) is prof g (Y 1.2 ) measured using 2 (t items, 

namely an i in prof (Y 1.2 .1 ) and the increase in prof is hig than the increase in capital 

used (Y 1 .2. ). T measurement model results obtained f this indicator show all items are 

valid and signif at a 0.05.  

 

T item ―t increase in prof is hig than the increase in capital used‖ (Y 1.2.1 ) has the hig 

loading value of 0.914; it is considered dominant in ref the prof g indicator. T loading 

value f the other item (Y 1 .2. 2 ) is 0.862. T 24 – T Ment Ml f Cap Grwt ( 1.3 ) Ite Loing W 



Est SE CR Est SE CR Y. 1.3 0.8 0.0 28 * 0.5 0.0 26 * Y .1.3 0.8 0.0 28 * 0.5 0.0 35 * T third 

indicator f perfance (Y1) is capital g (Y 1.3  

 

), which i s measured using 2 (two) items, namely increasing the amount of capital fr 

year to year (Y 1.3.1 ) and the need f additional capital f business development (Y 1.3.2 ). 

T results of the measurement model show a items are va and sicant at a 0.05. Both items 

are considered dominant in ref capital growth considering the loading value s of 0.854 

and 0.859. T items forming indicators perfance (Y1) are valid.  

 

Based on the loading f the items that contr the most f sales g are ―an increase in sales (t 

fr year to year‖ (Y 1.1.1 ) and ―an increase in sales (t followed by an increase in 

production‖ (Y 1.1.2 ), as the loading value of these items is 0.928 and 0.917. T item that 

contributes the most for prof growth is ―t increase in prof is hig than the increase in 

capital used‖ (Y 1.2.1 ) wit a loading value of 0.914.  

 

T item that contributes the most for capital g is ―t increase in prof is hig than the 

increase in capital used‖ (Y 1.3. ) with a loading value of 0.859. Among the thr (3) 

indicators, the hig contr f perfance (Y1) is prof growth and the weak is capital growth. 

The Results of Hypothesis Testing ? Based on empirical data analysis, hypothesis test 

was done using the GeSCA Prog T test results can be seen in T 25.  

 

Environmental dynamics have a ignifpositive efon SMI ormGeSCA results T25 apath 

icient and of2.64* icant, sign). hese lts that ood dynamics es er perfance 

SMIs.Environmental and intensity indicators RJ10(82), Ocber 2 99 forming dynamics be 

directly increase growth,profgrowth, and capital gr owth m of perfance. T 25 – T Resu of 

Hothes T No The Relonship of Varia Diret Effect Est SE CR Note 1 Environ mental Dyna - 

> Perfo 0.0 0.0 2.6 * Sigfic 2 Manemt Capaiti - > Perfo 0.0  

 

0.0 4.2 * Sigfic 3 Bus Strategies - > Perfoe 0.5 0.0 17 * Sigfic T study support s Bisbe and 

Mauenu (2012) by tak a sample of 267 respondents fr medium and larg companies in 

Spain. Data is ana us SPSS Macro. T ir fs indicate that environmental dynamics have a 

signif eff on org perf Furtherm the results of the present study a support the results of 

Jiao et al.  

 

(2013) by tak a sample of 115 respondents. Data is analyzed using stral eq models 

(SEM). Jiao et al. (2013) conf that environmental dynamics have a signif impact on th e 

performance of new businesses; this study concludes that a dynamic abilit is mor eff f 

org changes at a hig deg of environmental dynamics. Bastian and Muchlish (2012) and 

Mohd et al.  

 



(2013) show that environmental dynamics have a sicant eff on org perf Nandak et al. 

(2010) sugg that environmental dynamics aff business perf mediated by business stries. 

T results of this study are contradictory to Azadegan et al. (2013), that environmental 

dynamics have no signif eff on perform T results of this study support Nisj and W (1997) 

that complex environmental inf can aff the perfance of an org Furthermore, Mohd et al.  

 

(2013) arg that exter environment has a direct eff on the performance of the company 

without look at the choices of the straties carr out by the company; this can mean that 

the external environ can hinder and/or direct support performance. Hashim et al. (2001) 

aff that power outside the company inf performance is a dynamism variable, which 

identif the environmental uncertainty.  

 

Environmental influences other than uncertainty can also tak the f of competition 

intensity . Managem capabilities have a signif positive eff on SMI perfance. GeSCA 

results in table 25 show a path coeff of 0.029* and CR of 4.28* (sigicant, positive sign ). T 

indicate that manag capabilities of SMI owners can direct improve perf This sugg that 

the implementation of manag capabilities , wh include p, org, directing and monitoring , 

can be used direct to increase sales g prof g , and capital g as a f of SMI perf T most 

dominant form of manag capabilities is direct on completing the work on time. T , the 

variable f SMI perf that contributes the most is sales g thrh an increase in turnover f rom 

year to year.  

 

T fs support the results of previous studies by Akun et al. (2008), tak a sample of 356 

respondents f 112 companies, involving manag and employees f various companies 

operating in Istanbul. Data is analyzed by a hierarchical reg and results show that 

emotional abilities ha a signif and positive eff on financial perfance and org ional eff 

Furtore, Man and Wa (2008), tak a sample of 100 S in the manufing sector in Mala using 

stred q and interviews with S o multiple reg and One - W ANOVA analysis, reveal that 

manag capabilities have a positi and signif eff on the perfance SMEs .  

 

T fs of this study are also in line with Suci (2009) that manag capabilities have a signif 

positive eff on perfance; in other words, suff manag capabilities can determine the 

success of SMI perfance. T fs are also supported by several other studies such as W and 

Kuan (2011), Chi et al . (2011), Hsu (2012), Fening (2012), and Dani et al. (2013), that 

manag sk direct aff perfance.  

 

T results of this study contradict the fs by Ursic and Mulej RJ10(82), Ocber 2 100 (2005), 

that manag capabilities direct have no signif eff on business perfance. T results of this 

study support the theory of T and Pavitt (1998), that manag capabilities are ver im in 

small, medium, and larg - scale industries, where each req manag activities to 



coordinate the sk of work as well as coordination of resources of the company.  

 

T role of the leaders or owners of the company is to underst and carr out manag 

functions as the main thing to achieve success. Managem is the achievement of org g in 

an eff and eff wa thrh planning org, directing, and controlling org resources (Daft 2006). 

Business stries have a signif and direct positive eff on perfance. T result of GeSCA in 

Table 25 shows a path coeff of 0.571* and CR of 17.99* (sigicant).  

 

T means that the implementation of the business straty by S o can improve perf T 

proves that the mor appropriate the low cost stry, diff and f straty, as indicators of 

business strateg the more sales g profit g and capital growth will be. T f supports the 

theories of Pierce II and Robinson (2007) def stratic manag as a set of decisions and 

actions that result in the fulation and implementation of plans desig to achieve 

company g Jauck and Glueck (1988) assert that the f of stric manag processes shapes 

the f of decisions and actions that lead to the for of eff stries to achieve org g T study 

supports the fs of Parnell (2010) who e ines the relationship between mem of stric 

groups and performance of retailers in the United States in the complexity of straty - 

perfance relationship.  

 

Parnell tak a sample of 277 retail tr in the Midwestern city of the United Sta tes and uses 

a reg method f the data analysis; the fs indicate that business stries have a positive a 

signif eff on business perf in a relati short period of time and hig business perf results in 

positive prof in the long term. Acq (2013) also proves that business stries aff the perform 

of f business org Some other research including Man and Wa (2008), Bordean et al.  

 

(2010), Hsu (2012), Li and T (2013), and Mohd et al. (2 stat that business stries have a 

signif eff on perfor In contr Xiaoying et al. (2008) and Zhi and Jintong (2012) f that 

business straties do not aff perfance. CONCLUSION Environmental dynamics have a 

signif positive eff on SMI perf T indicate that the dynamics of environment encourag 

bett SMI perfance.  

 

Environmental uncertainty and competition intensity as indicators of environmental 

dynamics can be used direct to increase sales growth, prof growth, and capital growth 

as indicators of SMI perfance. Managem capabilities have a signif positive eff on SMI 

perf T indicate that the manag capabilities of the S o can dir improve S perfance.  

 

T finding sugg that management capabilities, which include planning org, direct, and 

monitoring can be used direct to increase s g prof g and capital growth as indicators of 

SMI perf Business stries have a signif and direct positive eff on SMI perfance; this means 

that the business straties carr out by SMI o can improve the SMI perfance. T proves that 



appropriate implementation of low cost straties, diff and focus stries, as indicators of 

business straties, will fher increase sales g prof growth, and capital growth as indicators 

of SMI perf Recomm ? Further studies are advised to inc mor areas as the study site and 

mor respondents considering that the SMI actors are increasing and spread thrhout the 

cities and reg in South Kalimantan; RJ10(82), Ocber 2 101 ? Owners of Sasirang S should 

improve manag capabilities as these will help to formulate the rig business straty in such 

dynamic environment; ? Owners of Sasirang S should improve the q of Sasirang 

products, by choosing q raw and coloring mater as we as innovati mot desig so the 

products can be accepted by local and inter mark or consumer REFERENCE S 1. Anshoff 
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